
1 and severally liable 'or the acts and practices of the other

2 defendants involved i'l the business enterprise. The

3 aforementioned acts and practices of defendants USACS, TWS,

4 Bayne, and Havil thus violate Section 5(a) of the FTC Act, 15

5 U.S.C. §45(a).

6 CONSUMER INJURY

7 22. Consumers ha.ve in fact been injured by defendants'

8 violations of Section 5(a) of the FTC Act. As a result of

9 defendants' deceptive acts or practices, it is highly likely that

10 consumers will lose all or part of their investments.

11 THIS COURT'S POWER TO GRANT RELIEF

12 23. Section 13(0) of the FTC Act empowers this Court to

13 grant injunctive relief to prevent and remedy violations of the

14 FTC Act and, in the exercise of its equitable jurisdiction, to

15 award redress to remedy injury to consumers, to order

16 disgorgement of monies obtained through defendants' unlawful acts
I

17 or practices, and to Lssue other ancillary equitable relief.

18 PRAYER FOR RELIEF

19 WHEREFORE, Plaintiff requests that this Court:

20 (1) Enjoin defendants permanently, preliminarily, and

21 temporarily, from viclating Section 5(a) of the FTC Act in

22 connection with the advertising, offering for sale, or other

23 promotion of services and investments in paging or other FCC

24 licenses, or any other services and investments, or assisting in

25 the making of deceptive written or oral statements similar to

26 those alleged herein;

27

28

(2) Award such relief as the Court finds necessary to

8



1 redress injury to consumers resulting from defendants' violations

2 of Section 5(a) of the FTC Act, including but not limited to,

3 rescission of contracl_s or refund of money, and disgorgement of

4 unlawfully obtained w)nies;

5 (3) Award plain ,iff the cost of bringing this action as

6 well as such other and additional equitable relief as the Court

7 may determine to be j 1st and proper.

8

9

10

11

12

13

14

15

16

17

18 ,

19

20

21

22

23

24

25,
I

26

27

28

Date:
ERIC J. BASH
GREGG SHAPIRO
Federal Trade Commission
6th St. & Penn. Ave., NW
Room 200
Washington, DC 20580
(202) 326-2892 (E. Bash)
(202) 326-3549 (G. Shapiro)

MONICA E. TAIT
Federal Trade Commission
11000 Wilshire Blvd.
Suite 13209
Los Angeles, CA 90024
(310) 235-7890

Attorneys for Plaintiff
FEDERAL TRADE COMMISSION
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DECLARATION OF

1. My name is I am over eighteen years old

.I

"

and am a citizen of he United States. I currently reside in

Butte, Montana.

2. For the past year and a half I have been dealing with a

gentleman named Lee Jayer in connection with applying for

licenses issued by t.~e Federal Communications Commission ("FCC")

These licenses are f~r paging and Specialized Mobile Radio

"SMR") frequencies.

3. Most recently Mr. Dayer has been working for a company

called Bell Connections ("Bell"). He has told me that he is a

manager at Bell. Whenever I call the number Mr. Dayer gave me to

contact him (800-710-6869), the receptionist identifies the

company as "Bell Connections." Previously, at the same telephone

number provided by ~r. Dayer, the company was identified as

Discount Filing Services ("DFS").

4. Before wo:rking at Bell and DFS, Mr. Dayer was involved

with a company called United Consulting Services ("UCS"). Mr.

Dayer told me that ecs was his company. I understood that to

mean he owned UCS .

5. Mr. Dayer solicited me to invest approximately $14,000

for applications for SMR licenses.

1

On March 10, 1994, and March

EDJ:BJ:T 2
4



'.._-'
16, 1994, I wrote two checks to DCS, Dne ~or $6,500.00 and the

other for $5,825.00. I sent these :~hecks ~o Mr. Dayer in Los

.~geles, California, .n order to file appl~cations for a total of

11 SMR l~censes. The checks are endorsed by Mr. Dayer. Copies

of the checks are attached as Attachments A and B.

6. More than SLX months passed and _ had not received the

SMR licenses. Mr. Dayer, who was then working for DFS, told me

that since I had not ,-eceived any SMR licenses and that the SMR

application process was frozen, he would file applications for

six paging licenses on my behalf. He told me that the paging

licenses were better ~nyway, and that I would get them much

quicker than the SMR Licenses. He sent me some literature about

paging licenses. A copy of this literature is attached as

Attachment C.

7. Mr. Dayer told me that investing in paging licenses

would yield me a very good return. He said that he would also

file for licenses and that we were both going to be rich. He

said that large pagir:.g companies would buy my licenses for

$20,000 to $60,000 each. He also said that I could lease each of

my licenses to paging companies and get $.50 to $1.00 per

customer per month, with the expectation of 20,000 customers.

2 E]Q1l:Bl:'f 2
5



8. Mr. Dayer also told me that if I leased my licenses,

the companies who leased it would sign long term business

management agreements and would construct the paging systems for

me. I knew that I was required by the FCC to construct systems

within one year, or l~se the licenses.

9. He further told me that I would not have to invest any

more money, except $35 for each application. From speaking with

Mr. Dayer, I believed there was no risk in getting the license

and making a profit en my investment.

10. I trusted Mr. Dayer. We had spoken many, many times

for hours on the phore, both at his office and his home. I even

spoke with his wife several times. Mr. Dayer told me that he was

a Christian and that he prays for me. He acted as if we were

close friends.

11. The applications I signed were for paging licenses.

Between February and May 1995 I received notifications from the

FCC that I had been granted six paging licenses. These licenses

were for the following cities and bands: Atlanta - 464.025 MHz;

Chicago - 463.625 MHz; Tallahassee - 929.1625 MHz; Green Bay -

929.4625 Mhz; South Bend, Indiana - 929.0625 MHz; and Jackson,

Mississippi - 929.1625 MHz. I was very excited about receiving

the licenses.

3
EXHIBIT 2
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12. In April lS95, I received a lettey from Bell

Connections, signed ty a J. Justus, as president of Bell. This

letter asked if I waLted to receive a "complimentary referral

service to assist in the placement" of my l~censes. I signed the

bottom of the letter and sent it back. I have heard nothing from

Bell about this placement service. A copy of the letter is

attached as Attachment D.

13. In about September 1995, I began calling paging

companies in the markets for which T had won licenses. I called

about ten companies, including SkyTel, MetroPage, and Air Touch,

and spoke with representatives of each. Every representative I

spoke with said the3ame thing that their companies were not

interested in my license(s). They said that if they wanted a

shared license, they would apply for those license themselves.

They practically laughed at me. I did not yealize until I spoke

with the paging company representatives that I owned shared

licenses.

14. After my c::mversations with the paging company

representatives, I was very upset and tried to call Mr. Dayer. I

called many times in the last few months, but he would not take

my calls. He has never called me back. I have been trying to

reach him since June 1995, probably over a hundred times.

4

I have

ED:tB:tT 2
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not been successful. He even had his home phone disconnected.

When I call the numbel for Bell Connections, the receptionist

dutifully tells me that Mr. Dayer is i:l a meeting or otherwise

unavailable, but that he would call me back. For six months he

hasn't.

15. I have spoken with a Michael Berman, who claimed to be

the customer service ~dvisor for Bell. All Mr. Berman would tell

me "vas that he would _ry to do something about my licenses.

16. On November 20/ 1995/ I called Mr. Berman. He told me

that there has been n~ activity on his paging licenses. He was

exploring the possibiLity of acquiring stock options from a big

paging company for one or more of his licenses. Mr. Berman told

me that the first quarter of 1996 looks good, with a much better

chance of buyouts for license holders. I hope so, since two of

my licenses (for Atlanta and Chicago) will expire in February

1996.

I declare under penalty of perjury that the foregoing is

true and correct.

Dated: +-O~o.....''''-G,..po,_?;'+'I'j<".:..~_ 1995

5
ED:IB:IT 2
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Discount Filing Services

BANK WIRE INSTRUCTIONS

Bank of America
5959 Canoga Avenue

Woodland Hills, CA 91367
Tel. # (818) 994-8200

Branch:
Account#:
ABA:
Account Name:

1201
12015-02282
1210-00358
Discount Filing Services, Inc

Attachrrent C
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C-ommunication
Opportunities

On
The

More than ever, America IS a nation on the move.
The need for instant and accurate communication
is essential. In our fast-paced. mobile society.
keeping In touch for business and personal needs
is no longer a luxury, but a necessity.

Today's telecommunication innovations have signif
icantly broken down the barriers of distance and
time, yet none have experienced the explosive
growth of the mutti-billion dollar paging Industry. In
the last two years alone, the number of people
using pagers has skyrocketed from 8 million to 12
million, a dramatic increase. The paging Industry
predicts that by the year 2000. there will be over 50
million pagers in use. Large segments of the
American market remain unserved ana the ever
growing need for inexpensive, portable communi
cation IS virtually unlimited.

Paging Industry surveys indicate that the major
growth in pager sales will be derived from three pri
mary markets: small businesses. professionals.
and the general consumer. The goal of the paging
licensee is to become a participant in the billion
dollar telecommunications industry.

.1.

ACTUAL SIZE

ACTUAL THINNESS

===What
Is

§§~PaiCgi1lfnncg?
A pager is a low-cost mobile communication
device. Unlike the mobile phone, the pager is a
one-way, or simplex communication tool. The pager
can be categorized as a "wireless personal
answering machine."

Paging is a means of transmitting alphanumeric
(numbers & letters) data or information from one
person to another. This is accomplished by utilizing
a normal everyday telephone as a transmission
source and a pager as the receiver.

With new technology now available. voice mes
sages can now be received. stored and heard on
the pagers of today. Now, everyone can have their
own "Personal. Portable. Wireless Answering
Machine. or E-Mail."

SWATCH PIEPSER - THE WORLD'S F'RST WRISnvA TCH PAGER ATTACHMENT C



--~ The

Marl<e

The paging market has been growing Since the
introduction of the pager into American Society.
The industry's largest companies are cClmpeting
fiercely for precious market-share as thE~ paging
market grows dramatically. In fact, PageNet's sub
scriber base has grown at a rate of almost 40%
over the last two years. PageNet. one Of the largest
paging companies. started at ground zero by
applYing for an FCC license.

Paging Industry revenues have continued to grow
since the mtroductlon of the alphanumeric pager.
According to Economic and Management
Consultants International, Inc. (EMCI). paging
industry revenues have grown steadily rom 1.332
billion dollars in 1988 to over 2.5 billion dollars in
1993.

Pagers have experienced double digit growth in
recent years. 1.9 million pagers were added to the
installed base in 1991, bringing the total to 11.8
million units in operation (an average increase of
more than 5,200 new paging subscribers per day).
According to Telocator, an industry association.
there werE: 14 million pagers in service In 1992, up
17.6% from 1991.
ECMI believes growth will remain robust in the
future. projecting more than 20 million Dagers in
use by ~ 996.

"'n 1992-1993 the 'alphanumeric' pager is expect
ed to become the second largest segment of the
pager market and continue to grow in overall mar
ket share. Interestingly enough, the highest rev
enues on a per-pager basis are generated by the
'alphanumeric' pager ranging trom $27 to $29 per
month. per pager over the past severai years. This
ccvnpares with the standard digital display pager's
revenue of $7 to $10 per month. In conclusion,
EMCI projects continued strong growth in the num
ber of pagers in service and total service revenues
for the paging industry. Digital display paging will
maintain ItS dominance of the paging marketplace,
with 'alphanumeric' becoming the second most
popular service."

"The averaae revenue per pager should stacllize in
the near future at approximately S14.00 to S14.50
per pager. ::er month."

PAGERS IN USE

40.000.000 ,...,------------1I
30.aoo.000 1-------

20.aoo.000 1 - .
I

I
10.aoa.000·1--·-- .

,. 1. 1911 1912 1917

======::;:::The
:Communication=======Gap
As pagers become increasingly utilized and i~ con
stant demand by business and consumers alike.
you, the UCENSEE. will be given the unique
opportunity to capitalize on this explOSive market.
Uterally speaking, entire segments of the popula
tion in your coverage area will consider.paging as a
means to easily and con-veniently service their
communication needs.

'Quoted from EMCI CommUnicatIOns Consultants: "The State of the .
U.S. Pagmg Industry: 1993 EXll:tBIT 2
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Pager services are used by virtually everyone. from
students to professionals. housewives to business
people. tactory workers to civil servants.. anyone
who IS on the go and needs to stay in touch.

2""./.

As a paging licensee. your license will accommo
date a full range of pager models and styles. as
wel(as a wide variety of service options. :overing
needs from the most basic to the latest if! techno
logical equIpment available today. In addition. as a
private paging licensee. you will have the full and
unrestricted capability to provide a variety of prod
ucts In the !=agIng category. This will represent a
SIgnIficant ana highly lucrative segment cf your
overall buslress.

Due to wlC1espread and mass appeal. pagers have
become rf~cognized as the universal communica
tion device Their affordability, ease of operation.
portability ana wide choice of service options.
maKe them 'he preferred choice of today s
American ccnsumer.

-1
I

~~§~The:: Paging
==Customer



§§§~.jOur
====Fees

.,-----The
====Risl<

For private carrier paging
application services

For private carrier paging
application services

The pagIng application preparation is actually the
compliatlon of an exacting government
document. This document not only includes the
actual FCC application itself but any eXhibits that
are required to accompany it. We at DFSI, have
the excerlence. technology. and resources to pre
pare an acceptable FCC paging license applica
tion

Our fee Includes everything to prepare hn FCC
application in good order. as well as all engineer
ing. frequency coordination. marketing and demo
graphic studies.

In addition to a sincere desire to be in the
paging business. the Federal Communications
Commission requires that you must be at least 18
years of age.

-----.._- UAIO STA110N L1C1:NSI:

The DFSI, preparation fee covers all expenses
necessary to file your application(s). in good order
with the FCC (including the FCC required filing
fees).

Since the Licenses are awarded on a ''first come.
first serve" basIs. there is a possibility that you may
not be granted the License area for which you
applied.

Once a paging License is granted.
significant capital may be required to
finance the constnlction and operation
ofthe system.

Alternatively. the license holder may contract with a
Systems Operator in order to develop the system.
Rnal responsibility for these decisions must remain
with the license holder.

--- ..,..,.......... ---"...-_ nc'IIItt __ ...... • ~

____ 41~"-----_.•..- _•..._....._..~ .._..,"--~-.
Although there have been exceptions, the FCC
may revoke a License that is not operational within
eight (8) months after the License is issued.

<:: • -- I~=:-:l .::=. I :: I :'::'1~=r:::O:1 .•_ , _ .
....... w,•• _..... In._~,,._.. , ::_ fl ._

•;.,........Ia..........tcM'.-
.ra I."._.a. ••'1.,.. ...-... J.J1

~ ::::-:::.."':~::.=.:u- - - ..

DFSI, makes no guarantees or assurances that
a paging system will be successful in any specific
market area. License application filings may have
limited availability of certain market areas and fre
quencies.

EXJUB:IT 2
lS

Until the entire paging system for a particular area
is operational. the license holder cannot expect
income to be generated. The decisions on the sale.
lease. construction and operation of a particular
license are solely at the discretion of the license
holder.

-_.--

~.... c."
cow

.l ......... -=-t'ft

I . II'

6····_· ·• ·_....--..I!m j' ' 12' ", Mer i. i ... ' i
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SAMPLE OF THE FCC UCENSE
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........ ...;...~ The
---Reward

Operating Cash Aow 558.250

Tu[;I1 Monahl", Openlllng Expense 5 [6&.750

!'r1onttlly Recurring Revenue

Openting Expense

Salanes

Gcneral & AdminaSlIatlOn

Engmeenng & Facilities

Cost of Goods Sold
Advenlstng
Billing

Travel & Enu:nalnment
Bad Debt

S225.000

Current

Upease Revenue

586.625 38.50%

522.500 10.00%

525.875 11.50%

510.125 4.50%

512.825 5.70%

51.125 0.50%

52.2,50 1.00%

57,425 nO%

I~ order to see how paging can be profitable to the
licensee. JOOK at how paging companies are val
ued.

The first method is to calculate a "value per pager,"
which is the dot/ar amount that each pager in ser
vice represents. The table below illustrates this
method. This table shows an estimated average of
the value per pager of the companies listed as
being $399.00 per pager.

Estima&ed Company Value

{Using 7x MuJtiple or Cash flow.

OCF 88A'l> of Revenue

Moottlly OCF x 12

Anaua! OCF x 7

Es&imau:c1 Company Value

5.51.230

$673.000

25.00% Another method for evaluating a paging company
is to use the "Operating Cash Flow' (OCF) method.
This method is very simple: you multiply the month
ly "OCr by 12 to determine the yearly "OCr; then
multiply by 7 and this gives you a fair estimate of
the company's sale value. This method is also
shown in the chart to the right for a company with
$225.000 monthly recurring revenue. (To arrive at a
per pager value, divide the company's sale price by
the number of pagers in service.)

VALUE PER PAGER
Shara \lll"'~t Net IRqIlied III

....."In Pm. 51Wftu OutIL CliP. Debl Latest 11 :'of. IS mil. I Cub flow VlIlue Per
PallinR COmplIRift .11 Senice rieur 11117 H L IMD.I I~Mll.1 151\1111 Re\'. Op.lnc. OF \llll'lin Share \ lullipl~ Pliler

Arch 50mm. 160.134 APaR 7.00 11 7 7.1 ~(l.lI ~g.7 I 35.2 ·~.7 98 ~ll'i SUR 8.0. Sol'll

Cri"u Cumm ,3, IfII.Ull CPAG 14.0U NM ~.6 .1B ~3.6 1'l.O ·(1.11 49 ~6') I \II 11.7 \ 58&

Dioal P"~e 1'11.452 DPaE 1100 ~M 6.6 7:!.~ \11.4 ~\I.4 ·1.11 111.6 311'i ~.~3 11.11 \ 115'

.....ob'lc Td"cumm. D9.JOO MTI:!. 11.~ 14 1I ~1.1\ .199.2 ~o.5 1011.6 ·~1 'l8 'l~ 0..'0 ~M ~

PI~e Amenca m.ooo PQG .us 9 " '.8 18.0 65.6 33.1 ~.7 10.7 n':l ~.~J 7.8 x 356

PI~m~ ~el",ork 1."3.915 PAGE ~S.OO ~6 16 33.5 ~37.8 116.5 ~0:!.5

\

19.3 7~.l 36'it ~.16 1~.6 • 569

Pro"•• 113.000 PNET 700 9 6 4.1 ~S.5 3.9 111.5 1.9 5.9 n'i 1.46 5.S. ~61

UlU6!"d 51.'"., i'.~m~ SUOO USPC JSO ~M 3.7 IJ./ 4.' 11.9 0.8 3.2 2oS'! 0.115 5.5 Jl 317

\\~ l~O<\L'l. DI.t.IJ.\:. Cril.·u. U4•.'1~
I xl. S3999 '12 I~.I ~1U ~'l9 IlK.S \ '2 IR.lI ~7'l SI.5n

(I J DUlu" u, III S'·f'",.../Jrr 30. IWI.......,,.,/i""rrh Cm''''''''''''",'''''J IXlJIIY2J. Diul P",r. ,,/Ill Crinr CU"',""""'''/'''"J r)ullr 30. IYY2L
f~' Rt'f"t'srmr ",clri,., '·UI",ul.:utlUII "Iul 11" drllt. di,"idnl b\" rlt.. 1UlmJw, ')If'C,~..n Itt .'(,nOll""• .-\n'fI"ll'r dt"s nOl mdJAdI Crico umJ Diul Pu~r.
IJ I Curr,,,, I"'''' "·f'rr.frIl/J m,d,.o",r ofpn'PfISIrJ IPO pn../IIr ",,,,r Ull Cri.... 'f Srprr",tw, /6. IWI S·I [ilinr.
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1,400 ',600 1,800 2,000
SUBSCRIBERS
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N $2000
U
E

I

SO

i POTENTlt' VENUE e S.50 PER PAGERIMONTH'

! $12000TLday

It rlas Ct~en Ilustrated how large the pagl! 19 market
IS prcjecteo to grow, the billions of dollars that are
to oe maaen the coming years. and evell which
types ot pagers are gOing to grow in man-et share
and aomlnate the largest portion of the IT arket.
The only question left to answer is. "Whicil seg
ments 0: the population are going to use ill these
paging aew:es?"

The easiest and most effective way to answer this
question IS with a pIcture. The following I~ a graph
constructed from data compiled by "Frost &
Sullivan' an Independent market researC'l and
analyst !~roup that performs this type of v, ark,

The latest trend in computer technology Is to com
bine the messaging capability of pagers with
portable computers and mobile phones ~: roviding a
truly mobile office of tomorrow.

1993 has seen the advent of the ,personal data
assistant. the laptop computer which transmits data
over paging frequencies. Even newer products will
be able to handle compressed video transmission
sent from personal computers to hand-held person
al communrcators.

~~~D~Ollars:: and
===::Sense
The value of a paging license depends on a num
ber of factors. the most important of which are:

-The population and demographics of
an area.

- The revenues received from
subscribers.

• The capacity of a system/range of
spectrum licensed.

• Competition in the marketplace.

TONE TONE ALPHA·
ONLY VOICE NUMERIC
SOURCE; EMCl.INc., BASED ON THE (yCI PAGING SURVEY. JANUARY 1993

_. ·'6----'- ATTACHMENT C EXHIBIT 2
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DIGITAL
DISPLAY
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INDUSTRY FOCUS

\t1obile Radio Companies Heed Call of Cellular Market
channels for Wirelas semces - which
woWd be a blow to the networks' plans.

The 10bbYinr power of the networu
"unciercut a lot of the value" of the
senator's opPOSition to Nextel. the penor.
tamiliar WIth the situation said. Eventu'
ally, In February 1991. Nextel receIved thE
waivers. "There were 250 lawyers oppes'
inr us. mcludinr two ex-FCC chairmen:
bouts Mr. McAuley. "But we knew what
the rules were."

The field is now brlmmlngWlth players
CeDC&ll CommDlartou Corp.. Denver
plans to offer dipta! semces in severa!
states. "We're not looking to overtaif
cellular carriers," san Steve SChovee
cl1tef executiTe. "We're just Iooltinr for c
share of the markeL"

DeI1llte their momentum, conrpanies
Cace a number of obItacles. Mobile radlD
haDdselS are likely to be more eX1ll\Wft
thaD cellular pbaael: sudl flrml ,mUll
raja bl1llonl to bcdJd elqlellSift trIIIImIS·
sieD tnnn to I1Dk tile COCIDtry: aDd they
will haTe to CGIIqMlIe With enCl'llldlect
cellular fimll wtID aIIo piID to offer
YUiDus semces on a IiJIete bandseL

"Mlrketmr is IOUIr to be the blnes
cllallenre." sa,. SuIaD PUIOIII. LD&Iyst
at Cowen &: co. AI with ceilular tirms. II
Will COlt d1IpIIdl c:amers a steep S6GO to
5l11O In marDUDr expensa to sua:essfllUy
woo each sublertber. SM laYi.

The dispateb indUitry is aJso tar trom
pnmdlng a "Seam1W" networi: c:oast·!&
coast. althoUrh leadinr firms are punlll(
topther a consoniwn which Will allow
them to handJe each other's calls ana
pennlt nationa! roamlnr.

SWI. "Cor the (1m time. dlspateb is
crossinr over trom blue collar subSa'lbers
like taxi cabI to white collar users like reu
estate acents." sa" Man Hull. nee pres'
ident of AmeriaUI MobDe S)'Items Inc..
WOOdland HIJ1I. caw. The Cellular Tele
communicatiOns lndUitry AslDClatioD.
once opposed. recently said It will aeee"
Nexte! and others u members.

sifter players are also hUDlf)' for a
slice of the pie. Motorola. the lartest
operator of mobUe radio. is awaltinr FCC
permission to 10 digital In some manets.
And the Baby Bells and GTE. currently
barred Crom pnmdlDr dispalCh semces.
are agp-esslvely 10bDytnr the commiSSion
to revamp Its rules. "Most people in the
industry would acree It's probably an
inevitability" that IocaJ phone companies
will eventually enter the dispatCh markelS.
says Debra B. Wayne. senior editor of the
LaIId Mobile Radio News newsletter.
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Protected digita' subscriber uni/s
in ""ice, in millions
8...----------.,

ellJ1)ires. most frequencies In the cellular
portion of the spectnim had already been
distributed. Nexters scheme seemed a
clever way around the problem.

It proved an Uphill task. however. Cellu'
laroperators. Including the Baby Bells and
GTE Corp., "unleashed all their lobbYing
power" at the FCC in an attempt to
prevent Nextel from receiving regulatory
waivers. according to a person lamiliar
with the situatiOn. .. A. lot of late night
battles followed."

At one POint. when Democratic Sen.
E:mest F. HoUlnr'S of SouUl Carolina
pressed the FCC to block Nexte!'s plan. it
seemed the collJ1)any's progress would be
snerely delayed. But Nextel had an ace up
its sleeve: it won the crucl8J backinr of
powerful-If unllkely-aUles: senra! rna'
jor TV networks.

The broadcast companies had their
reasons for supportinr; NexteL AnUcl·
pating the oay when they could offer
hilll-deflnltion teleYlsion. the networkS
wanted to own certain ultra·high·Cre
quency channels not yet distributed by the
FCC. But if the waivers were denied to
Nextel. the FCC. in lIS enOrt to spur
ceUuIar competition. might oCfer thae
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trum. After a buymg spree. Nextel owned
licenses from over 100 mollile radio opera'
tors. Nextel also got Motorola inc. [0

desIgn the digital hanl1sets.
But many dispatct.1 operators. fearmg

[hel"d have to spend small fortunes to
match Nexte!'s digital semce In their
areu. initially oppoSed the company.
ChUCk Wells of Mobile UHF Inc.. called
Nexte!'s expansion "monstrous." Others
lobbied the FCC to block the company's
plans. And at an industrY meeting, Brian
McAuley. Nextel's president. anrered col·
leapes when he descnbed l1ispatch firms
as "dinosaurs" and urred them to Improve
their teChnoJorY.

Nextel eventually placated other dis·
patch firms by agreemg not to place Its
dllital sites too close (0 theIrS. IndustrY
opposition finally died down once other
dllpalCh carners decIded to go digital
themselves.

COnvtnetng the FCC
NeXtel faced a more daunting hurdle:

How to persuade the FCC to waive certain
nda whiCh effectively blocked Its plan to
go clllital. A1lbough the FCC wanted to
encourage competition amonr the cellular

Digital Networks Can Offer Services Geared to the 'Mobile Work Force'
By GALlAM NAIK

: (f R,pporr.r of THE WALL. STREET JOURNAL

U If the WIreless wars weren't fevensh
,ugh. an unlikely breed of players IS
,nng up 10 glVe the 59 billion cellular
,ustrY a run for ItS money In some of the
!rest urban markets.
ihe upstartS are specialized mobile

:10 companies - pl'OVIders ot radio dis'
:h semces tor plumbers. truckers and
, cabs. [n the pasl few months. their
e-obscure and static·filled radio fre
'ncles have become remarkably valua'

Spurreo bY the relaxation of certain
eral rules. these firms are convemng
:r antiquated "analog" technology to
~e powerful "digltal" systems. In time.
; WIll allow a host of firms 10 branCh out
11 dispatch semces mto cellular·like
me and data semces.
"I'bere's a big ship called cellular

Wlnr throurh." declares Alan Shar&.
'Sident of Amencan Mobile Telecommu'
&dons ASSOCiation. "but Its wake has
t runen a lot larrer."
O-.ch carners have been gobbling
mom-and'pop mobile radio companies,
umber have gone pubJlc. and the partlc'
rty anresslve Nextel CommullkadollS
'. formerly Fleet Call Inc.. has ratsed
r a billion dollars trom severa! lure
1pantes and public investors. In the
, 12 months. Nexte!'s stock has In'
ISed fourfolo to almost 540 a share.
~t1ng the MobUe Work Force
'.lablle radio firms hope to carve a
':e by offenng VOice. paglng and dis'
:n semces on a smgle handset. These
lces. otfered on digital networks. wlll
nem pursue the most lucraUve end of
market: the sQ-(alled mobile work

e. lncludlng couners. real estate
11S anl1travellng exeeullves.
The Window of opportunity IS the next
monlhs." assens Jeffrey Hultman.

! exeeullve 01 Dial Plfe Inc.. a parmr
pany that recently took the plunge IDto
:lle ral1io. By that lime. he says. the
eral Communications Commission

,111 likely have handed out most avall·
-dlgl:al frequencies for olspatch,
,mong moolle ral1lo IIrms. no one is
lng faster than Nexlel. The Ruther'
, ~.J .• cQfllpany recently activated its
dlgltal network In Soulhern CallIor'
and plans to expand Its semces m

'est ot the state by early next year.
;extel's head stan owes much to Its
rman land former FCC lawyerl. Mor'
J'Bnan. who had the Idea of pl'OVlding
•lar servIce on the olspalch raolo spec'
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Motorola surpasses Street estimates (

A DAilY lOOK AT A COMPANY, INDUSTRY OR MARKET TREND

COMPANY SPOTLIGHT
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Tbe wireless ,elephone
boOm bas Motorola~ earnings
- and stock - blasting ott.

Late Monday, the wlrele$
communications and micro
chip company announced
earnings of 8ti cents per share
for the 'ourth quarter. That
was 21 % higher than Wall
Sb'eet's consensus estimate 0'
71 cenlS. And 48% blgher than
earnings of 58 cenlS a share a
year earlier. Investors pushed
theSlock up 2% to $61~.

"If this were a small compa
ny, beadng the estimates by
such 8 large margin might not
be slgnUlcant," says Robert
Maire, analyst at Mo~n Stan
ley. "For 8 company ofMoloro
la's size, It's quite signillcant."

AnalysIS across Wall Slree~

boosted their earnings esti·
mates for 1995. Typical of the
moves, Marc Cabi, analyst at
Cowen & Co., pushed his esti·

mated 1995 per-share earnin~

up to $3.20 trom $2.95.
A Dig surp~e: Motorola's

rise in proDt margins. Net pro"
It margins - net income as a
percentage 0' revenue - rose
to 8% 'rom 6.8%. That
stemmed in pan from cost cut
ting and lower-lban-expeeted
depreciation costs It also un
derscores juSl how big a money
maker the wirel~ phone In
dustry is In general.

Phone companies around
the world are furiously setting
up wireless phone networks. In
Washington, the federal gov
ernment is auclioning licenses
that allow companies to build
wirel~ networks to otrer per
sonal communlcallon seJ'\lices,
a new kind of wireless service.

Motorola benelilS two ways.
Irs the leading supplier 0'
equipment to set up networks.

owning 30% of that market
worldwide. It alsO seilS wire
I~ products such as phones
and pagers that consumers use,
owning roughly 40% of that
markel Revenue from wire
less communications surged
64CJt in 199", and accounted tor
63% of 1994 revenue.

Motorola also bene'ited
'rom strong sales in its mlc~
chip business. Among other
prOducts, It makes the
PowerPC, a prime competitor
'or Intel's Pendum chip. M&
torola's chip sales rose 22% in
199",Uhd accounted 'or 31% 0'
lotal revenue.

Analysts expect earnin~ In
power even higher, about 2Mb
8 year the next three to live
years.

So money managers and an
alysts are bullish on the stock,
which Is up "7~ since hitting a

52-week low in April.
That raises the question: Is i~

now fairly valued? Technology
stocks have been hut the past
year, and some analysts think
the entire group Is due for a
correction. But for now, ana·
1r->1S think Motorola will 200m.
"The stock is undervalued,"
SIlys Tony Langham, analyst at
NatWest securities.

Motorola trades at 19 times
its estimated 1995 earnings.
The Standard It< Poor's 500 in
dex, meanWhIle. trades at 13.7
times '95 estimates. Uut bt....
cause of the company's growth
potenlial, Cabi says, the compa
ny deserves to tmde at a higher
multiple. UI' to 25 times 1995
earnings pcr share. That's
abOul $80 over the nexi year
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Mobile Radio Companies Heed Call of Cellular Market
channels for Vtiretess semces - whic,
would be a blow to the networlts' plans.

The 10bbYinr power of the networt
"undercut a lot of the value" of tt
senator's opposition to Nextel. the perse
fanuliar WIth the situatiOn Said. Event;
ally. In February 1991. Nexte1 received It
wllven. "There were 250 lawyers op~
mr us. incJud1n( two ex-FCC chainnen
boasts Mr. McAlIley. "But we knew wh:
the rules were."

The field is now brimming WIth player
CeDCa1l CommgnlartoDS Corp.. Denve
plans to otter dirttal semces In sever
states. ''We're not lookinr to ovena:
ceUuIar camers." say! Steve SChove
chief executi're. "We're just looking tor
snare of the manel."

Despite thetr momentum. COmpanl
face a number of obstacJes. Mobile rao
halldsets are likely to be more expensl\
lIWl ceUuIar pbaDel: sucll firms .mu
raiN biUloDl CO build expens1ve transml
silla tnWen CO I1Dk the country; and the
wiD have to CGllllllte With entrendu
ceDuIar finDI wtIo a1Io plan to off,
vanous serric:es on • siJlrte llanclset•

"MarUUDr IS IOiIIr to be the blRe
clWlenre." sa,. SUIU PaSlolll. atWy
at COwen Ie eo. Aa With ceUuIar firms.
WID cost d1IpaIcb c:arrters a steetl S600
57110 In muUC1Dr expenses to IUCCesstw
woo each sublcriber. she says.

The disPIlCll lnclustry ts also far fro
providinr a "seamless" network COast'l
couto allhOU(llleadlng tlrms are putur
torether a consortium Which Wlll allc
them to handle each other's calls a
permit natiOn&! roullng.

SWI. "for the tlrst time. disllatcl1
crossing over from blue collar SUbsCnbe
like taXi cabs to white collar usen like I't'
estate agents." says Mark Hull. Vice Pf<
Ident of A.IDIftCU MobDe Systems In
Woodland HlDs. C&llf. The Cellular Te
communications Industry AsIOClatic
once opposed. recently IIId It WiU acet
NeXleI and others u memben.

starer playm are also huncrY for
slice of the pie. Motorola. the 1a1'(f
operator of mobile radio. is awaiUng f'(
permission to CO dlrttal In some marke
And the Baby Bells and GTE. curren
barrea from pnmcltnr disPItdl semcl
are agrressively 10bbYinr the cammissl
to revamp Its rules. "MOlt people In I
industry would agree It's probably
inevitability'· that Ioca1 phone campao:
wlU eventuaily enter the dispatch marke
says Debra B. Wayne. senior editor of I
Land MobUe R.ad1o News newsletter.

I
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Pro;ected digital subscriber units
in Slwtce, in mtllions
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empires. most frequenCies in the cellular
ponion of the spectnim had already been
distrIbuted. Nexte!'s scheme seemed a
clever way around the problem.

It proved an uplull task. however, Cellu'
laroperaton. Incluc1ing the Baby Bells and
GTE Corp.. "un1euhed all their lobbYing
power" at the FCC in an attempt to
prevent Nextel from receiVinr relUlatory
walven. accordinr to a penon familiar
with the situation. ., A. lot of late nirht
batdes followed."

At one point. when Democratic Sen.
Ernest F. HoIllnp of South Carolina
pressed the FCC to block Nextel's plan. it
seemed the company's prorress would be
sewerely delayed. But Nextel had an ace up
its sleeve: It won the crucili back1nr of
powerflll-if unlikely-allies: several mao
jor TV networks.

The broadcast companies had their
reasons for supporttnr NexteL Ant1d·
patinr the day when they could offer
hl(h~eflnltion televtsion. the networks
wanted to own certain ultra-high-fre
quency channets not yet distributed by the
FCC. But If the waiven were denied to
Nextel. the FCC. in Its etlort to spur
ceUular competition. mlrht otler these
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COmpeting In the Dlgita. MobIle Radio Industry

trum. Alter a bUYing spree. Nextel owned
licenses from over 100 mohlle radiO opera·
Ion. Nextel also got Motorola Inc. to
design the digllal handsets.

But many dispatCh operalors. fearing
the)"d have to spend small fonunes to
malCh Nextel's d,gital semce in their
area. inidally opposed the company.
Chua Wells of MobUe UHF Inc.• called
Nexte!'s expanslor: .'monstrous." Othen
lobbied the FCC lJ block the company's
plans. And at an industry meetlnr. Brtan
McAuley. Nexte!'s president. anrel'1!d col·
leques when he descnbed dispatdl firms
u "dinosaurs" ami urged them to Improve
their technology.

Nextel eventually placated other dis
patch firms by agreemg not to place Its
dll1ta1 sites too Close to thein. Industry
opposition finaily died down once other
dllpatch carTlers ,decided to go dlrttal
themselves.
CoDvtndnr the FCC

Nextel faCed a more daunting hurdle:
How to penuaGe the FCC to waive certam
ruleI which effectively blocked its plan to
go dirttal. AltbOugh the FCC wanted to
encourare competition amonr the ceUular

Digital Networks Can ()ffer Services Geared to the 'Mobile Work Foree'
By GAL"TAM NAIK

;101/ R,.por..~r of THE WALL SntW:1£T JOUIlNAL

As if the wireless wars weren't fevensh
'laugh. an unlikely breed of playen IS
eanng up 10 gwe the 59 billion cellular
~dustry a run for Its money In some of the
:grest urban markets.

The upstans are specialized mobile
ldlO companies - pl'OVlders of radio dis'
llCh semces for plumbers. trucken and
lXI cabs. In the past few months. their
'lce-obscure and slatic·filled radio fre
Jencles have become remarkably valua·
Ie. Spurred by the relaxation of cenaln
>-derat rules. these firms are convemng
,elr antiquated "analog" tedlnology to
lore powerful "digital" systems. In time.
liS Will allow a host of finns to branch out
:-om dispatch semces Into cellular'lIke
none and data semces.

"There's a bIg ship called cellular
lowing through." declares Alan Shan.
I'eU1ent of Amencan Mobile Telecommu'
nCUions ASSOCiation. "but Its wake hu
IJIl ratten a lot larter."

m.,atdl camen have been gobbling
.p mom·and·pop mobile radio companies.
. number have gone public. and the panic·
.July anressive Nextel CollUllUlllcaliollS
'Ie.. formerly Fleet Call Inc•• hu rauecl
ver a billion dollars from several lure
Jmpantes and public investon. In the
lSt 12 months. Nexte!'s stock hu in·
~eued fourfold to almost 540 a snare.
"a.rgettng the Mob1le Work Force

~obile radiO firms !lOpe to carve a
che by offenng vOice. paglng and dlS'

1 tch sernces on a Single handset. These
~mces. offered on dIgital networkS. WIll
~t them pursue the most lucrative end of
ie market: the so-called mobile wort
)rce. Including couners. reli estate
~ents andtravetlng executives.

'The Window of opporlunlty IS the next
x months.' assens Jeffrey Hultman.

11ef executive of Dial Plfe Inc.• a PllUlr
Jmpany that recently took the plunge Into
-.ot)!le radiO. By that time. he says. the
'ederal Communications Commlsston
.ould likely have handed out most avaIl,
Jle dlgl:al frequencies for dIspatch.

Among mooue racllo finns. no one is
,ovtng faster than Nextel. The Ruther
;nI. N.J.. tompany recently activated its
iSt digltal network In Southern CallIor'
:a. and plans to expand its semces In
-e rest of the state by early next year.

:-lexte!'s head start owes much to its
1atrman tand fanner FCC lawyerl. Mor
ln O·Brian. who had the Idea of provtdinr
~l1ular serYlce on Ihe dlspalch radio spec'
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Co1lrllluc'd Fro", PQQr BJ
r~"tnu ... 01 'II billion. and t/ley art CI''Ow,
Inr at more tllan 3tr< I Y.:lr.

~1l11 hopes to stay compttlllYf by CiSh

~nr In on ever·ltrltttr, mobilt computrn.
Ual!f'l WIII be able to rf~lVf short JTWS.

sqn o~r the Skytrt pa(tnf nttwOI'I by
plUJC1Df1 so-callel1 PC'MCUtlrd-t Silll'
ple.cndit-CII'd·SIUd pallr/modllll - IDto
tIlelr portablt COCllpUlfrs.

To mw d\1AfS rvm mort aurartivr.
SltYTfl'S president. David Gurllan. say.
t.be Clmlpany wi.U rntrUdUl"l tts pl(1nf
rain to let people wbo truel to only. {,w
eltin pay • lower "nee (531 alDOlldtJ UWl
Sk)'ltl'. uUonwidf 1e"lee chure (5611.
wllidl mnalas...All o( IIlIS wlillftflft a lot
lD the to million people who don·t won: It
llWr dnks." he n~.

In til. not·too-distant Cut&n. palUtl
semen In the U.S. IffIU aJso be two way.
Mltfs MteJ Techttc*»rtn sulrSldlU)' is
buUdinr' $150 million netW'Ol'k.ld1edwed
IOItUt optraclD( In 1195. thai WID let SIIb
Eaibfn beep • Ifftdfr back to aODDwl'
edit a lIlfU....e or mpond willi a short... '

IIIpbea E. Puiu. praIdU& 01 ..let
nntllobUtcomm. SIfI'DUZ:r",'u'
..... are critlWIO aurael ttlt 6alIUSU'Y's
.... &arrft: aArvae wiD ..... driftS.
radIrtItIdft at ales. ··w.It.,.. tll&lllllAY
DC lbt 16mUlioD sllblcrioen ...C'lImftIJ7
ptplliq HlYtcn wLU wane aseMte IbIl
lell them toIltrol the mesup now," ~
sa,..

IWn wltll the new powers. brepen U'I
COIlftftttllt aDd simple CO operate. ro meft
a pqtr you ulal I IUII1e pt\OIII number
utd let. fOntpIIltrUed YOlce leU yvu hOW 10

p1llda in UtI rest olltl. coda. Tbt PIIiIlI
meuare IUtI( worms its way Lbroucll lhe
IoCIi phone ftttw'On to I acme.'J aD'

p1Iltf center, wbleb theft nta)'l, the IJrnaJ
vtasateWle 10 IOcaJ radIO tnDl·ifttI that
1naIdCUllhe IipI1 UAUl tM ,... ~t:D
up QIe mtMlp.

Ia ...., Uta Of UtI wortd. lbI dlllllb
Iitlle" tbaL~ cmr I bfJllI UW oN,
,.,. IDI&IIS at~ In
~ CbiDl, peopte UIiDr pap'"
....n out ftumW rcdn wita ...il1 tDIftI·
De6'I Who cu'lld 10 • pbOJte. It•.." 1M
pqer........ ''2r 1lIlIdeIi, ......... 00

UrI l1U1e .CI'IfIt. II mil IMP dIDDer"
on - 01' 10 a_ 1'WWlIDIII Sqlart. III
8rIUI. ...... 1nIIalloD-eraud loUD
1CItben..tbItr papn \0pluplIaIn 00

Ibttr baM accouatt. 11IIrtr days &tIfr
aentce bepD. lhef UMd die MtWQrl so
nurdI that ChI Eystcm rID 011& oC capacity
ud bad 10 lie npaadelL
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Bells and'Whistles Tum
Beepers Into Data Receivers

8,Jotel J. E.a.I.D
,,.g "r"orlfr ., TN.........6_ "OVlllOA&.

rn Itlf brfiMlDr tMft WU &be I:lftper.
daI1 InnoyiDI litue P4I't ..... tncn·
8M~ tdd you 10 cd SCIIIIetDtY
IlIIlI:L Sui IIGW ttle bftIIer ill ......D( a
dIIa COIIIInUIIkaIDr. a liftJ tcnr-tfdl CDnl'
JII*raDd &A eleclronu: IfttIAP pili.

PIIiDr cunm Ult tw ierallHJi4
~ teebDotGcJ are tn dIIIIII' of briDf.
Iftnakca by tbI II.'''.... cetluJar
pllone. And 00. day. "penoaaa C'OINDWU'
cation strYlca' ,~ delftr d1IUU data.
.ce. lu .. t1'ft W1dID to 1\llUWttltlt
pockrtpbDoes. So PAIiDI canilnare turD
llll Ule II... '"'" tAlD data COIIIIDUnl
caton lor rovtnr C'OIDlIIIIITJ, wblle IJIo
npandinc Ultlr rad!O-wa., netwQrtI CO
beam ,,"5. StDrl qllO&ft and otbtr l.,for·
mallon 10 poJUbjf C'JDIIIUltn &Ad paUll'
stled "~rson;1I diC!w aSlUtantl."

"PI(U\I is • reI! silelllf," sa,s Paul
C&Jlah~n ot Fomsw RIIftI'Cb. Cam'
bndl', MISI., wbldl ladow. tile CQIDIIUtU
&ad commurucalJollJ induIll'tfS. ''Pqen
&It smd. the"rf dltap. &.ad JIa" IT'll
baUfty Ufe-ualiU C!ibIlIrpbDnea.~'

two of tile b\ftIIC ,.... CaDW'"
trJlD( 10~ w.... III
~ "111 E ; tl I . ,_
__.... or NI.I. 01 JIC:IlaI. MIIr•• &ad
1IISoua. Q)rp.. AII&Dla. wtricIl ..
optntts SU&blt ~111&1&r and wtntesI data

.... bUSUlnsrS.
f"IIMRd&I Data
W~.. wbJdl Sf"" JOG•• IldIIcribeI'l

00 Its nation" SlI.JTtl pqiDI .
becu sbippiD( a slew 01 aaa.
daI dal.110 Itl customers in tbt pul year.
Now It vrilllOOll td 1fIIden.. til DttWDB
10 reach ponablr CtlUIfIUttrI ~CIl Infl'
siln Je'V'tt"aJ SfnletlefS toD(.
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Airwave-Auction Bill To Raise

$7.2 Billion Voted by Senate Unit

.I..

... WALL STRII:ET J lit/fiNAl. Staff Rf!porrf!r

WASHINGTON - The Senate Com·
merce CommIttee approved a biU designed
to ra1Ie $7.2 bWlon over the next five years
by alldiOnin( pan of the public airwaves.

The meuure. simtlar to one that
pUled the· House Energy and Commerce
Committee this month. also transfers 200
meratteru of the radio spectrum from
goyemment use to the pnvate sector.

Yesterday's approval by voice vote
muD a turnaround for Democratic lead·
ers who have opposed competitive bidding
for the airwaves. a notion that surfaced
durinr the Reapn administration.

The senate version ortg1nally set aside
30 mepbertz of the rad1o' spectrum for
auctions. !bat wouldn't ratse much
money. however. so the number wu in·
creased to ISO mepbertz. !bat also wu
elqleCted to fall beloW the budret target. By
the time the meuure cleared the Com·
merce panet. the limits were scrapped.

The concern hu been that auctions
would benefit large corporations with deep
pac:UtI and exclude minorities and small

campanies with innovative technolOgies.
UDder the senate legislation. regulators
W'IUld be required to ensure that the
bIdd1nr process doesn't leave out small
campanies with Innovative tedUlologies.

Much of the 57.2 biUlon is expected to
come from auctioning pan of the spectrum
for the next generation of wireless phones
and hand·held computers known as per·
sonal commumcations semees. The Fed,
eral Communications Commission is ex·
pected to decide later this year or early
next year how much of the radio spectrum
these new semces would be allocated.

Both versions exempt broadcast Ii·
censes from competitive bidding. a point
vtrorously advocated by broadcasters that
feared they mirbt have to pay huge sums
when their licenses came up for renewal.

separately. the senate Commerce Com·
mittee approved the nomination of Larry
Intng. a former staff member of the House
telecommunications panel. to be the Com·
merce Deparunent's assistant secretary
for communications and information. The
full Senate is expected to approve the
nomination soon.
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Pili'llNetworic Inc.
Pq1Dg Network Inc. expects,to post

today a W!o Jump in operating casn flow tor
the founn quaner to about S29 million trom
S20 mill10n a year eartier.

In an interview. the paging company's
president. TeJTy L. Scott. saie Pagtng
Network expects to repa" that revenue
increased 34% In the period to S85 million
from S63.J million a. year ago.

The company, like most other paging
concerns. views operating cash flow
earnings before interest. Income taxes.
depreciation and amonlzation - as its key
per!onnance measure because of heavy
up-front marketing expenses.

·Mr. SCOtt said the company. which is
based.ln Plano. Texas. expects to report a'
net loss for the-quaner of $04.1 million. or
ntne cents a share. compared with a loss ot
$4.2 'million. or 12 cents a share. a year
earUer.

He said the company closed the year
with 3.010.000 pagers in semce. up sharply
from 2.011.954 at the end of 1992••

ByCHRISTOPHER REED

Wireless MessagingService
To Be AvaiIable This Month

AIIPIteo.,.. Inc:. said a new wire
1_~r serYtce for Its Newton
IIIIIapPad hllld-held computer is el'
__ to be aftUable OCt. 18.

'1'1II aentc:e from MobUtComm. a BeD·
....Corp. WIlt.ww alIowUlll'l to receive
l*CQrd-ienctb ....... thrOUItl a Par
Inr nernrt expected &0 InclUde 5SO U.s.
dUel. Apple laid. MonUlly fees are el
pected to r&IIII from S21 ror local coverage
to S8U5'I01 nauonwtde comqe.

srCIOIlIrUt. a naUomnde lIIetnr serv
Ice c:alJed SlcYTel. a MobU, Teleeoauaw·
caito. Tee:IIDaIortes CoI'1'. unit. charges
SUS & month for 100 pares. eadl of.wblch
call be u lonc.U240cbaraeters. AP&rer ts
pmtded free With the sentee. The Apple
semce requires a c:redlt-eard"Size receiver
made by Motonla Inc:. that nts Into a slot
III the computer and Is erpeded to retaU
forS22S.

,~TTENTION! Your tmmecllate attenllOI, 
that's what your beeper demands, ShOUld we
resist?

Many peep..: uon·t thmk so. however. Beepers.
now avaIlable In modish colors like BimIni Blue
and Vibra Pink. have caught on. Millions at Amen
cans WIllingly, even eagerly. wear these electrOniC
tethers, wl\lch range In pnce from S90 to $300, not
including a monthly semce cnarge of SID 10 550.
SOme 15.2 mIllion beepers are in use in the Unated

States, with Motorola being the biggest
player. And if the S2.8 billion mdustry
achieves its goal of 50 million units 10
circulation Within five years. beepers 
which are also called pagers. and which
sometimes chime or VIbrate - 1'1111 be

nearly as common as VCR ·s.
The vinues of beepers are
eV1dent. Doctors. plumoers.
expectant fathers. ',een
agers - all may hive
greater satisfaction If ,'as
ily reached.

THE HBW VORl': TIMES. SUivDA'r, APRIL 17 1004

Apple to Offer a Paging Plan for Newtons

J.
_,JOHN MARKOFF

In In elfon to pick up Iluutlh
....s of Itl NewtOft haftd-lleki comput·
ere APIlIe Com1Iuter satel yetterday
that It woutd beam olfertna the IYs
tem wlttl I pa.lna le,.,lCe uncler I
t,..yftr lease proaram WIth Mobile
comm. I IUblldlary 01 BellSouLll LIllt
oilers a nauon.. pallnlsystem.

Apple alaO ..tel nlel 0' th. Newton
"" tIe"er thaD hid been lpeculat·
ed. G a••tuns. vlc:e "ml4eftt
aad a 1manaaer 0' App..•• Pff-
...1 Intel'acuYI ElectronlCl dl¥t·
1-''U101he com"ny l'I.d $Old 10.0110
macftlnel UlI"OUlll UII end 01 1813. He
..... 1II.c lIIe number Clld not Include
L/lOIII IOICl by Shall). one 01 App"'1
pannan 1ft UI. NewtCIft ProlICL

Ai 1M end GC .0Ct0Iler. App6e lalO

that II h.d sotd 50.000 NewtOftI to
d....,.. but th.re hive been ICIt
tend reportl 0'•hllh relum rile 'or
the m.d1lne. whICh hll come uncler
c",'ctlm for Imperfect handwrtUn,
I"t!CDIlUUon. Mr. Bulla.1 latel the
new I.lea hlure IndlCatlCl thlC the
Newton did have some momentum
~¥Ift lIIouan lalel had Ilowed Itnce
the Introduction In AU'UIL

1be lIal&lll lireement With Mobl
leComm o".n a local plllnlllrt1Ce
for 1.1.15 a manlll or a nlltonalll,.,
lei thaI Includes 550 ciclel In the
United Statel Ind lIIe Clribbeln 'or
sat.15. At th. end of the 24·montl'l
,,,_ • ~u»lCImer mu»1 buy Ihe New
lUll M"la,epad and lIIe NewtOft p••
In. Card lor 118 or conllnue lIIe te...
pl'OIram WIlli f,,$10 monlllly dllCDUnL

AptHe execuL1Y11 demonltrate&l &he
paIiDIlYltem. wntetlleta &he "ewuIft

receIve ~h.,actel' tllll measal"
and Ihen perform 10m. Ictlon lUcia
II automltlCally cllllni up an elee
lroftlC llIe wllh a phon' numoer or
scMdultnl an aPClOtntment.

Appll ..tel thaI more thin l.OOO
companl" were deYeloplnllOhwa,.
Ind pen"",rall 'or 11'1. Newlon. II
thouan only 40 IOIIWlre app'lCallOftlI,. currently avlltable.

IlllIUIlry nacuUVII sa... Inll " ....
WII wonlnl an sevenl &leW verslOftl
01 Ute N...... Includtnl one lIIat II
sIIlIIO hive up to 10 tlmn the banery
IIf. of the ortllnal M aep.d mod·
el. l11e LIIIdy ven whtcft I» .lIWl
IMI.mlll 1 Ule Newton. but W"I'I
In en baM to accommodate
more baue"", ,II al. lalO to have
ImprvY'ld hlDd_ntlnl recoPttlllD
IOIaw.....
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With new pager
messenger's voice
will follow the beep

oJ

'"

BV LA. LOREK
BUSIll... Wrller

Beep. Pick up a gal/on of milk on
your way hom~. Beep. Com~ back
to .he offtc~. now.
No longer will your pager just beep
IIIyou. It wiU soon talk to you.

On Friday. Motorola announced
tbDl it has teamed up with Paging
Network of Dallas to develop a new
palm-sized personal answering
machine. The device. a pager-like
product called VoiccNow. captures.
stores and playbacks voice mes
s:lges.

"We think it's the first product
that has the potcntial 10 really crack
the consumer market," said Barry
Fromberg. chief financial officer
for Paging Nelwork. Ihe country's
largest paging company.

Here's how il works:
The person sending \.he message

dials a special phone number. Ihe
same as using a pager now.

The caller hears a recorded greet
ing from the recipient and leaves :10
oral meSs:lgc This is sent by phone

10 a paging terminal. then to a S:l1el
lite. and finally to the recipient

The device differs from voice
pagers available several years ago
because it used digital technology
while Ihey used low-quality analog
transmissions. Also. the old pagers
didn't store messages. so a voice
could come blurting out at inoppor
lune times_

PageNet expects to start selling
lhem next year through its existing
1.500-person sales for about S20 a
month.

Pager customers now pay about
S7 10 S9 a month for local service.

John Adams. a communications
and soitware analyst at Principal
Fin:mCl:l1 Securities in Dallas. said
the ncw product IS likely 10 be popu
lar.

"I carry a pager right now. I'll bet
my wife would love it..•if she knew
she could call me and get a voice
message to me virtually anywhere."
he said.

Sun·Senunet. SabJrday. April 9. 1994
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Paging all consumers
Popularity nearly doubles in four years
By DonnI ROIAlO
USA TODAY

Beep, beep: pagers stay busy
Number of melMQM Nl paver us... gel Ii""':
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2XG3J' 1.~NTURA ,rLVD., SUITE 1000 WOODLAND HILLS. CA 9/364
Tel # 800-7/0-6869 Fax # 8/8-7/2-97./7

i.pri, : 2. 199~

5utjec:t: C.~()D1pl~nentary Service Agreement - SMR and Paging Licenses

[I:], ('Ill' continuin~;etTon to better serve our clients. Bell Connections. Inc. has initiated a
;;omplimentary r,:ferral service to assist in the placement of client SMR & paging
li.cfrlSes. 'This service is reserved for Bell Connection's clients only. Bell Connections
pre) ~ntiy has a working relationship with several communications company in both
priu ,ary and secondary markets. These companies have indicated a need for SMR and
Pa~ing frequencies at locations throughout the country. At our clients' request we wiii
e:nter licensing information into our data base and presenting it to the appropriate
c.ompanies, we provide clients with additional opportunities to be assisted with their
licenses. Bell Connections is an independent third party in this transaction and receives
no compensation.

We would like to congratulate you on receiving your licenses. Ifyou would like to move
forward with our services, please sign and return this letter with copies of your licenses.

Do not hesitate to call if you have any questions. A representative of Bell Connections
will call you within 96 hours of receipt of your license.

Best Regards,

~() _L{Jf ..vl/z;r;u-V-

J.JUStllS
President. Bell Connections, Inc.

The undersigned has read the above Service Agreement and would like to panicipate in said
service on a complimentary basis with no commitment on behalf of the licensee.

Bell Connections. Inc., cannot guarantee the outcome of above service.

Return this agreement wish licenses attached
EDIBIT 2

26
Attachm:mt D


